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New Year Shows Promise
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ADVERTISING SALES
unstable economy and a slow-down in technical developments, the challenge is great and National Sales Office
Scranton Gillette Communications, Inc.
380 E. Northwest Hwy, #200, Des Plaines, IL 60016-2282
Telephone 847/298-6622 FAX 847/390-0408

the information plentiful for these individuals to draw upon.

Don Heidkamp National Sales Manager
dheidkamp@sgcmail.com 847-391-1047

created many questions for the water industry. Is it in the terrorists agenda to attack us Pat Barrett Regional Sales Manager
pbarrett@sgcmail.com 847-391-1051

Obviously the major news this year was the Sept. 11 attacks. The events of this day

through our water systems? Is it even possible? What is the role of POU/POE in such an
Donna Aly Classified Ad Sales Manager

attack, and what can we do to prevent it? sgeclass@aol.com 480-041-0510, ext.13
ADVERTISING ORDERS

The extremely volatile economy also made it difficult to forecast how the water market ads@sgcmail.com

would be affected. Despite the enromous hit the nation’s economy suffered in 2001, some Erica Rivera Traffic Coordinator

erivera@sgcmail.com
economists are predicting a stronger economy by mid-2002. Should more money be sunk
MAGAZINE PRODUCTION

into developing new technologies and processes? Should marketing become a top sgeproduction@sgemail.com

priority? Would the industry suffer such fates as the technology industry has Scott Figi Production Manager
. . . . figi il.

experienced? Would it see profit due to consumer awareness and possible threats? P

INTERACTIVE MEDIA GROUP

— INTERNET
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Despite the down side of a year full of unimaginable trials, one thing is for certain—

the water treatment industry has a positive outlook for a profitable 2002.
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On that note, | offer you my best wishes for the new year. Dan Cammack Alamo Water Refiners, Inc.
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