EDITORIAL

VWaterng Down
BUSINESS Issues

hen it comes to planning for the future,

companies have a whole host of issues

likely keeping them up at night. They may
worry about staying competitive and innovative in
their respective markets; they may fear an inad-
equate talent pipeline once their best and brightest
retire. According to a recent survey released by the
Pacific Institute and VOX Global, they also have
added water to that list of worries ... but it is not yet
clear what they plan to do about it.

The survey, titled, “Bridging Concern with Action: Are U.S. Companies
Prepared for Looming Water Challenges?,” revealed that most companies
believe water challenges will significantly worsen in the next five years.
The majority of companies surveyed, however, are not planning to
expand water risk management practices anytime soon: Almost 70% of
responding companies said their current level of investment in water
management is sufficient, although 80% of companies said water will
affect their decisions on where to locate facilities, and almost 60% of
respondents said water likely will negatively affect business growth and
profitability within five years.

The survey reached 50 companies (most of them Fortune 500 and
publicly traded) representing various industry sectors. Interviews were
conducted with senior officials who have direct responsibility for water
issues from companies including AT&T, Cummins Inc. and The Hershey Co.

Some respondents cited internal obstacles such as lack of time to
raise awareness and buy-in on water issues, and the priority of other risks
to business.

Additional key findings included the following:

« “Water is a key U.S. business challenge, now and in the future.’
Seventy-nine percent of responding companies said they currently
face water challenges; 84% believe they will face water challenges in
the next five years.

« “Meaningful data drive strategic responses.” Respondents said
monitoring- and assessment-related activities provide the information
critical to developing water management strategies.

«  “A‘one-size-fits-all' approach does not work” Water stress that is
considered a risk to business spans the nation; therefore, companies’
water management strategies must be multipronged in order to work,
the survey reasoned.

The researchers concluded that water is becoming crucial to business
strategy; however, it is not yet fully integrated into core strategic decisions.

It will be interesting to see if the gap between concern and response
begins to close in the coming years as water issues approach center stage.

Elisabeth Lisican, Managing Editor
elisican@sgcmail.com

4 = JUL/AUG 2014 = INDUSTRIAL WATER & WASTES DIGEST

Industrial Water & Wastes Digest

Scranton Gillette Communications
July/Aug. 2014 = Vol. 3/No. 3
3030 W. Salt Creek Lane, Suite 201, Arlington Heights, IL 60005-5025
847.391.1000 = F: 847.390.0408 m www.wwdmag.com/industrial

EDITORIAL STAFF

Editorial Director
Managing Editor
Associate Editor
Associate Editor
Associate Editor
Associate Editor

Designer

Neda Simeonova
Elisabeth Lisican
Kate Cline

Mary Beth Nevulis
Amy MclIntosh
Williette Nyanue
Dan Soltis

ADVERTISING & SALES

7150 E. Camelback, Suite 325
Scottsdale, AZ 85251
480.941.0510 m F:480.423.1443

Integrated Media Consultant

Integrated Media Consultant

Integrated Media Consultant

Integrated Media Consultant

Classified Sales Manager

Reprint Coordinator

List Rental Contact

Advertising Coordinator

Don Heidkamp
dheidkamp@sgcmail.com
847.391.1047

David Rairigh
drairigh@sgemail.com
480.941.0510 x25

Celeste Scarfi
cscarfi@sgemail.com
408.337.5509

Bill Black
bblack@sgemail.com
267.483.8788

Donna Aly
daly@sgemail.com
480.941.0510x13

Adrienne Miller
amiller@sgemail.com
847.391.1036

Geffrey Gardner
geffrey.gardner@
reachmarketing.com
845.201.5331

Erica Rivera
erivera@sgemail.com
847.391.1049

MANAGEMENT

Vice President/Group Publisher

Associate Publisher

Sr. Vice President

Sr. VP eMedia &
Information Technology

VP Content & Creative Services

Dennis Martyka
dmartyka@sgemail.com
480.941.0510 x19

Greg Tres
gtres@sgemail.com
480.951.0510 x15

Rick Schwer
Joel Hughes

Diane Vojcanin

VP Events  Harry Urban
Director of Audience ~ Doug Riemer
Development
Marketing Director ~ Michael Porcaro
Manager of Editorial ~ Lois Hince
& Creative Services
CORPORATE
Chairperson  K.S. Gillette
President/CEO  E.S. Gillette
Sr. Vice President  A. O'Neill
Sr. Vice President, CFO D. Shreiner

Chairman Emeritus

H.S. Gillette (1922-2003)



